Artsreality show to depict Miami as ‘big, grown-up city’

New Playboy network
will follow arts scene

By Risa PoLANsSKY

International viewers are to
get the chance to experience
Miami’s art scene through the
eyes of local gallery owners,
artists and collectors as the lo-
cally filmed reality show Living
in Art hits airwaves next month,

The 13-episode series, pro-
duced by Miami- and Buenos
Aires-based Nativa Productions,
is to begin running Oect. 20 on
Lifestyle TV, the Playboy Enter-
tainment Group’s new non-erotic,
internationally themed network.

It is to be aired in major US
cities, Central and South
America, Spain, Portugal and
the Caribbean, producers say.

“I noticed how the art move-
ment in Miami grew larger and
larger each year, and there was
no audiovisual reference on this
topic which would be able to
transcend Miami into (the)
audience’s home in different
countries so that they could also
experience what is happening
here,” said Karina Castellano,
producer for Nativa, in an e-
mail from her Buenos Aires of-
fice. “The audience will have
the chance to see a new profile
of Miami.”

[saac Perelman, co-director
of Dot Fiftyone, the Wynwood
art gallery featured in the show,
said the goal is both education
and entertainment.

Sculptor Zammy Migdal is to appear on Lifestyle TV's Living in Art.

“The concept of the show is through the eyes of a gallery,”

to show the art life in Miami

he said, with a focus on “the art

of collecting art.”

[t should also portray to audi-
ences, Mr. Perelman said, “a
new Miami” with the “energy”
of major international cities such
as New York, London and
Buenos Aires.

“Noteverything is Miami from
the beaches, Miami from the
nightclubs,” he said, noting that
the show avoids emphasizing
“tropical Florida and the party
flavor,” choosing instead to
highlight Miami as a “big,
grown-up city with an urban
lifestyle.”

It's important to educate out-
siders about another side of
Miami, said Robert Parente, di-
rector of Miami’s Mayor’s Of-
fice of Film, Arts and Entertain-
ment, to dispel any stereotypes
of the area.

“The whole story of Miami is
it"s not just about palm trees and
blue skies and beaches — it’s so
much more,” he said. Miami is
“developing and growing a very,
very deep cultural tableau.”

Living in Art, Ms. Castellano
said, aims to show viewers “how
this city is growing and devel-
oping a new cultural life through
the visual arts, something that
is impacting positively in the
local economy.”

Miami artists, Mr. Perelman
said, are “more international,
more imaginative, more con-
ceptual” and are creating art
here “more seriously, with more
quality and with more interna-
tional view.™

After years in the hotel busi-
ness, Zammy Migdal, former
manager and partner of the In-
dian Creek Hotel in Miami Beach,
turned to sculpting.

He is to appear in the show
when Dot Fiftyone co-director
Alfredo Guzman visits Mr.
Migdal’s studio to commission
a work for a client.

Mr. Migdal said he was un-
able to accommodate the needs
of the patron — a reality of the
art world he hopes speaks to
Viewers.

“It"s not easy to be a starving
artist. It's not easy to be a gal-
lery owner,” Mr. Migdal said.
“It's not so glamorous —it’s a lot
of hard work and dedication.”

Because “more people watch
TV than going to galleries and
museums,” Living in Art 1s
Miami's chance to make itself
known as an arts hub, he said.
“I hope that the show will show
the richness of the community
and how much we as an art
community have to offer, in
terms of artists, in terms of
collectors.

Mr. Parente, who is to be
interviewed on the show in his
role as head of Miami's arts,
entertainment and film opera-
tions, said the same.

“The strength of our galleries
and collectors is really top
notch,” he said. “This show will
be another way to explore that.”

Living in Art is to film its
second season in December
during Art Basel Miami Beach.




